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[bookmark: _Toc476929696]PERSONAL BRAND WORKSHEET
This worksheet will enable you to assess and influence your brand.
	1. What are you perceived to believe in and value?
e.g., Do you put personal gain before others; do you believe in being a team player; do you value relationships; do you insist on ethical business; …?



2. What personality traits are you perceived to display?
Personality trait theory currently suggests that individual personalities are made up of five broad dispositions[footnoteRef:1] : [1:  Digman, J.M. (1990). "Personality structure: Emergence of the five-factor model". Annual Review of Psychology. 41] 




Extraversion: 
This is about the extent to which you seem to draw energy from interacting with those around you. Adjectives others would use about you could include: sociable, amiable, excitable, talkative, assertive, emotional.



Agreeableness: 
This is about the extent to which you demonstrate empathy and a willingness to connect with others. Adjectives others would use about you could include: kind, affectionate, trusting, compassionate, respectful, cooperative, collaborative.



Conscientiousness: 
This is about the extent to which you demonstrate use goal-directed behavior and control any impulsiveness. Adjectives others would use about you could include: results oriented, organized, keen, determined, detail oriented, dutiful, thoughtful, resilient.



Neuroticism[footnoteRef:2]: This is about the extent to which you demonstrate or not calmness and self-control. Positive adjectives others would use about you could include: calm, predictable, stable, self-assured, contented.  Negative adjectives others would use about you could include: irritable, moody, stressed, emotional (unstable), anxious, unpredictable. [2:  This is now often replaced with the positive alternative “Emotional Stability”] 




Openness: This is about the extent to which you demonstrate are open to ideas and experiences. Adjectives others would use about you could include: curious, creative, innovative, open-minded.



3. What adjectives apply to you?
There is a list of positive ones available on request (see contact details at the end).  Select the 6 to 10 that you believe most apply.



4. What are your perceived strengths?
Think about:
- Leadership; your knowledge and skills that enable you to create and bring a vision of the future alive, and secure the resources and commitment to deliver it.



- Management; your knowledge and skills that enable you to make things happen and optimize the use of resources to deliver the vision.



- Business Acumen; your knowledge and skills that enable you to operate in a complex and changing business environment (including in your technical/specialist field).



- Personal Effectiveness; your knowledge and skills that enable you to deliver optimal personal performance, impact, and contributions.




5. What are your perceived limitations?
Think about:
- Leadership; your knowledge and skills that enable you to create and bring a vision of the future alive, and secure the resources and commitment to deliver it.



- Management; your knowledge and skills that enable you to make things happen and optimize the use of resources to deliver the vision.



- Business Acumen; your knowledge and skills that enable you to operate in a complex and changing business environment (including in your technical/specialist field).



- Personal Effectiveness; your knowledge and skills that enable you to deliver optimal personal performance, impact, and contributions.



6. What do people see you as a source of?
Why do they come to; what outputs do you produce; …? 



7. When do people feel you should be avoided?
What’s known to frustrate you; when, if ever, do you have bad moods; …?



8. If you were a product, what would ‘the market’ (other people) use as your tag-line?
e.g., The Excel guru; The results maker; The high impact communicator; The rainmaker; …




9. Who are the people who will make the most important decisions that will impact you over the next 3 months to two years?



10. How do you believe they perceive your personal brand and, if at all, how does that need modifying?



11. Do you have a relationship with each of them already?



12. What do you need to do to build strong relationships and build or protect your personal brand?












CONTACT DETAILS
info@clintonhr.com
www.clintonhr.com










Disclaimer
All the information, techniques, skills, and concepts contained within this publication are of the nature of general comment only and are not in any way recommended as individual advice. Should any reader choose to make use of the information contained herein, this is their decision, and neither the author nor publisher assumes any responsibilities whatsoever under any conditions or circumstances. 
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